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10.6 BUY LOCAL SURVEY RESULTS REPORT 

Author: Rose Evans, Team Leader - Tourism and Economic Development  

  

SUMMARY 

The purpose of this report is to provide Council with results from the Buy Local Survey. 

 

BACKGROUND 

As part of the buy local campaign, a survey was created for Norfolk Island residents to assist 

Council to better understand local consumer practices. A ‘local business’ includes all goods and 

services available on island e.g. retail shops, hair and beauty services, food outlets, health and 

wellbeing, professional services, restaurants, cafes etc.   

 

The survey was open for a period of three weeks from 15 June 2018 – 6 July 2018. The survey 

could be completed online or alternately, printed copies were available from Customer Care. 

RELEVANCE TO THE STRATEGIC PLAN AND RESOURCING STRATEGY 

4.3 Build on our sense of community 

5.1 Promote the community as the place to visit, live, work and invest 

6.1 Grow and diversify the economy including niche markets 

7.1 Create employment opportunities 

7.2 Create opportunities for skill development 

DISCUSSION 

Demographic Analysis 

Overall, 168 responses were received, all of which were from Norfolk Island residents. 

Of the 168 survey responses, more females (70%) than males (30%) completed the survey. The 

majority who completed the survey were aged between 40 to 70 years. Responses indicate a good 

match against the age demographic of Norfolk Island residents when compared with the 2016 ABS 

census results. 

Analysis of survey responses – age 
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Results of Questions  
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Some responses included categories which were not listed, such as mechanical parts, farm 

equipment, craft supplies, garden supplies and alcohol. 
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The survey indicates that the primary reasons for purchasing from a local business are: 

comparable price; to support the local economy; and convenience. 

 

There were extensive comments (85) aligned to this question. Some examples are: 

 

• “If the price is comparable”; 

• “Always purchase locally if I can so our Island survives and thrives”; 

• “Convenience and not having to wait for it to get here”; 

• “Too expensive. If going away, worth waiting for”; 

• “No, because the quality is lower, prices are overblown and the staff are rude more often 

than not”. 
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The majority of respondents quoted “competitive pricing” (75%) as the primary suggestion for 

local businesses along with “bigger range” (65%) being the second most popular response. Other 

suggestions included: customer service training; digital marketing; and a clearance of older stock. 

• “Nobody will shop at a business that lacks customer service skills, closes their door when it 

suits them and charges prices that don’t meet the market.” 

• “I believe some businesses constantly encourage or pressure to buy local from their 

business and not return the favour of supporting other local businesses.” 

• “On-line shopping is a trend that will only grow. Local stores have an uphill battle. Some 

should shut. Some stores are making a real effort e.g. our butcher shops and our cafes.” 

 

 

Responses included: plastic-free bulk food supplier (lentils, nuts, grains etc.); budget kids clothing; 

plus size clothing for young women; health specialists; after school and vacation care; more 

restaurants; health foods; and a wine bar. 

Some respondents indicated that a percentage of consumers are unaware of what is actually 

available on island because they listed existing businesses, products and services. 

ENVIRONMENTAL IMPLICATIONS 

• Reduction in packaging waste. 

• Reduction of carbon footprint. 

SOCIAL IMPLICATIONS 

• Investigating opportunities for economic growth and development within the community. 

• Encouraging residents to think about where they spend their money. 

• Providing valuable feedback and information for existing businesses. 

• Encouraging new innovative business initiatives. 

• Measuring the current consumer behaviour and creating a benchmark for future surveys 

and analysis. 
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CONCLUSION 

The results of the Buy Local survey are encouraging, with the majority (89%) of respondents 

indicating a preference to buy locally, as long as the item and/or service that they are interested in 

purchasing is available from a local business at a comparable price. 

 

RECOMMENDATION 

As a result of the community survey, the Buy Local Working Group recommend: 

1. That the Buy Local survey report to Council be circulated to the business community and 

the Chamber of Commerce; 

 

2. That another Buy Local survey be conducted in 12 months’ time to measure change in 

consumer behaviour. 

 
 

ATTACHMENTS 

Nil 

 


